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CURRENT 
SOCIAL 
PLATFORMS
.

INSTAGRAM
@usma_metric

TWITTER

FACEBOOK

REDDIT

OVERVIEW

@usma_metric

@usma.metric

@usma_metric



April 2021- April 2022 
SOCIAL GROWTH

625%

INSTAGRAM
Est. 2020

TWITTER FACEBOOK REDDIT
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• Initial follower count: 20
• Current: 145 (+125)

Est. 2020

665%

• Initial follower count: 15
• Current: 115 (+100)

Est. 2021

18 Likes

• Currently reposting the 
Instagram account

• Current: 31 Likes & 38 
follows

Est. 2021

• Posts on r/Metric to 6.5k 
subscribers

• Current: 25 post Karma & 
4 followers

13 Karma
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INSTAGRAM
PROS
• Wide target range of active users, especially younger 

audiences
• Collaboration with other accounts
• Posts, stories, and reels
• Many ad options to target specific audiences
• Ability to in-app purchase (future direction)

CONS
• Difficult, if not impossible, verification process
• Algorithm-based
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INSTAGRAM
AD-BOOSTED POSTS ($25)

Top Performing 

Posts
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INSTAGRAM
AD-BOOSTED POSTS ($105)

Top Performing 

Posts
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INSTAGRAM
AD-BOOSTED POSTS ($25)

Top Performing 

Posts
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INSTAGRAM
NON-BOOSTED POST

Top Performing 

Posts
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INSTAGRAM
COLLABORATIVE POST

Top Performing 

Posts
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TWITTER
PROS
• Text-based threads, allowing for conversations
• Retweets and responses
• In-depth analytics
• Ad options
• Instagram integration
• Many media outlets, corporate entities, and well-known 

individuals are active 

CONS
• Word limit
• Limited audience reach, especially younger audience
• No trends to capitalize on
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TWITTER
1 April – 30 Jun 2021
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TWITTER
1 July – 29 Sep 2021
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TWITTER
30 Sep – 29 Dec 2021
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TWITTER
30 Dec – 30 Mar 2021
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FACEBOOK
PROS
• Create events (free or paid)
• Events can be ad-boosted
• In-depth analytics
• Ad targeting
• Instagram integration
• Wide age range, still popular amongst older audience

CONS
• 175 members are still using old account
• Not currently an active spot for discussion
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REDDIT
PROS
• Largest active audience with r/Metric
• Healthy amount of ongoing discussion
• Great way to find news to repost on other platforms

CONS
• Beyond posting about events, unclear on content 

creation for reddit
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WHAT’S 
NEXT ?
We are looking to broaden USMA’s reach while 
maintaining consistency. Here are some of our 
next steps.  

CONCLUSION
PLATFORMS

NEEDS

• TikTok

• Instagram Reels

• YouTube Shorts

• Twitter Spaces

• Volunteers with social media experience

• Community feedback and ideas

• Content creation

• Connections for collaboration
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